Internet & Broadband Use in Kentucky
Anderson County Results from the
2005 County Level Technology Assessment Study
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Technology Use & Barriers:

Anderson County
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Technology Adoption & Use
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Internet access at home

Dial-up service without broadband

Broadband (any type) at home

DSL broadband at home

Cable broadband at home

Other broadband at home

Barriers to Internet & Broadband

Why don’t you subscribe to
Internet service?

Only Internet access is outside
home

Internet use ...at work

...at a library / community center
...at someone else's home

...at school 4%

Internet access fromany location /5%
Y locall 80%
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13%

| don't need the Internet

Too expensive

| can get access somewhere else

Other reasons / not sure

Why don’t you subscribe to
hroadhand.service?

Percent of Adult Residents

9% O Statewide (n=10,842)
6% B Anderson Co. (n=87)

Don't need broadband

Too expensive

Not available in my area 120

Percent of Adult Residents
O Statewide (n=10,842)
B Anderson Co. (n=87)

Can get broadband elsewhere

6%
6%
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Source: 2005 ConnectKY Technology Assessment Studly. Statistically significant differences (z-test at 95% confidence level) between the two groups are highlighted.
Note: Barriers to obtaining Internet and broadband use are rebased to show as a percent of all adults.
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Uses for the Internet:

Anderson Co

unty
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Sending e-mail

Using a search engine

Researching a product online

Purchasing a product online

Searching for health or medical
info

Reading newspapers or other
news

Researching or booking travel

Researching for schoolwork

Searching for community events
info

Online banking
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Source: 2005 ConnectKY Technology Assessment Studly.
Statistically significant differences (z-test at 95% confidence level) between the two groups are highlighted.

Sending instant messages

Researching an automobile
purchase

Searching for info about
government

Communicating with teachers

Downloading music

Searching for a job
Chatting in chat rooms

Taking online classes

Playing poker or other online

gambling

Buying, selling, or trading

investments

Communicating with doctors /

HCPs
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